










Recently, the environment change dramatically. In such conditions, the resource strategy in company is the 
most important issue. When Japanese companies had strengths, there are many resarchs about good resource and 
organizational capability in Japanese campany.However,it lost the strength in Japanese company. we discuss about 
resource deployment strategy in this paper. First,we review previous research about resource and organizational 
capability. Second, we discuss a paradox about resource  strategy.
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